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Abstract 
The purpose of this research is to identify which way the development of entrepreneurial opportunity can lead 
us and what strategies to implement in order to reach the goal. Based on the knowledge of the background and 
the long-term situation of the Romanian labor market and by analyzing the trend, especially the one which 
refers to new rural development of Central Region, the research also investigates the potential entrepreneurial 
values. By identifying the specificity of rural entrepreneurial culture, we can understand the current situation 
in the entrepreneurial environment of Romanian villages and draw up strategies for its development. The 
research shows that there is a great interest to start a business among young persons, even if it is difficult to 
promote the entrepreneurial culture, and to create the environment required for new rural business to blossom.  
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1. Introduction 
The development of entrepreneurship means much more than the construction of a support 
system for entrepreneurs. It involves the creation of entrepreneurial communities, a cultural change 
of rural area and people so that they should adopt the entrepreneurial potential. 
Under the rural environment economic conditions, the entrepreneurship and company 
management imply a set of distinctive features which originate in the development stage of the 
Romanian village. Because of the prolonged transitional process from a subsistence economy 
characteristic of pre-modern societies to the market economy, the villages in our area are 
characterized by some habits from the former period, that of the subsistence economy, which are 
superposed to and interact with modern and even post-modern behaviors and motivations.  
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The European Union is paying more and more attention to rural area development, by offering 
more than simple agricultural support. With the increasing popularity of the idea that business 
creation and development may constitute the best strategy for rural development, new reports from 
different international sources are now questioning the potential benefits that entrepreneurial 
support may bring to the economic development of rural areas.   
2. Methodology, findings and results 
2.1. Methodology 
The research method chosen by the authors was a deductive one, based on the development of 
theories, hypotheses and research tools to be tested in order to validate the theory. The present 
study falls into the category of quantitative research as the systematic observation has the purpose 
of discovering some laws of coexistence of the studied phenomena.  
The objectives of the present paper are to identify the directions and the ways of development of 
entrepreneurial opportunities starting from the analysis of trends and characteristics manifested on a 
medium and long term on the Romanian labor market, especially those regarding new development 
domains in the rural area.  
The empirical study was designed according to the results obtained from the analysis of 
documents regarding entrepreneurship in its relationship with social and economic domains, the 
formative educational domain and the labor market dynamics. The objectives are the following:  
• to determine the rural entrepreneurship perspectives, starting from occupational performances 
and the motivations behind business initiation;  
• to identify viable entrepreneurial opportunities in the rural environment in order to encourage 
these initiatives; 
• to draw the profile of the rural entrepreneur – values, attitudes and qualities.   
2.2. Hypotheses 
Starting from the objectives of the study regarding entrepreneurial initiatives and opportunities 
in the rural environment, the following specific hypotheses have been set:  
O1. Determining the perspectives of rural entrepreneurship starting from the occupational 
performances and the motivations leading to starting a business;  
 I1: Potential entrepreneurs from the rural areas have no motivation to start a business;  
O2.The identification of viable entrepreneurial opportunities in the rural area in order to encourage 
these initiatives;  
 I2: The structure of the business sector in the rural area has a diversity of investment domains;  
O3. Drawing the profile of the rural entrepreneur– values, attitudes and qualities 
 I3: The community, the prestige and the authority are the factors which prevent the success of 
rural entrepreneurs; 
Starting from the above-mentioned hypotheses, the exploratory quantitative research was 
performed by means of a questionnaire which was distributed to a sample of potential rural 
entrepreneurs.  
The pre-test and the adaptation of the research instrument aimed to identify the potential causes 
of question errors and to determine the best modalities of implementing the questionnaire so as to 
meet the objectives. Consequent to this pre-test, the questionnaire was altered in terms of the 
question formulation and question order.   
The questionnaire was pre-tested on a random selection of 50 subjects, aged between 18 and 60, 
predominantly residents in the rural area of the Mures county, employed or unemployed at the date 
of the research, who expressed their intention to start a business in the near future.  
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Drafting the questionnaire implied some sets of questions with closed, multiple and open 
answers, in direct relation with the operational objective of the study. We also considered the nature 
of the subjects included in the research and the results of the preliminary qualitative research which 
guided the investigated theme.  
In order to validate the research results and in order to have a comparable basis for analysis 
between the different development regions we have included a series of questions and answer 
scales similar to the research performed within the project Rural Stimulation through Sustainable 
Engagement, implemented by Agrostar in the Southern region.  
In the present study we employed the on-line method, which was considered to be the most 
efficient in the case of the pre-test. Also, the management of the electronic questionnaire was 
performed in a centralized manner, through an application and a database installed on a server at 
”Petru Maior” University. 
(http://193.226.19.159:10080/Chestionar/ProtectedPageChestionar.php). 
The questionnaire is going to be improved and distributed to a number of 350 subjects residing 
in rural areas, who participating in training sessions in order to meet the objectives of the present 
research project.  
2.3. Results and discussion 
In order to measure options and willingness to start a business we used a 2-step system. The first 
question referred to the present occupation. 66% of the respondents are currently employed, 43% 
are employed with a maximum level of secondary education. Of the employed persons, 57 % are 
men aged between 18-40 and 61% have a net average salary of below 1500 lei. 
We asked for spontaneous motivation regarding this option. As for the attitude towards the work 
they perform at the time of the research, the potential entrepreneurs consider that, although it is 
attractive and appreciated by the other citizens, it fails to secure them the long-expected income.  
The second step implied measuring the concrete intention of starting a business. The question 
asked whether the respondents had considered starting a business or becoming self-employed. 41% 
of the respondents wanted to be entrepreneurs, 31% want to be self-employed and only 28% want 
to be employees.  
Single persons who, despite the young age, have above-average income manifest a stronger 
inclination towards entrepreneurship. Similarly, the independence granted by self-employment 
seems attractive to young people who have not started a family yet, have secondary education and 
earn their living as private entrepreneurs, freelancers or as employees.   
The reasons which determine potential entrepreneurs to start a business are as diverse as the 
activities in which they choose to be involved. The graph below shows the main entrepreneurial 
motivations as resulted from the research we performed. The result shows that the most consistent 
group of subjects see entrepreneurship as a source of bigger income (40%) and are attracted by the 
idea of being independent (36%). Another type of motivation lies in the desire to provide security 
and a good future for the family (27% of the investigated subjects). Another category of 
entrepreneurs is constituted by what we may call “authentic entrepreneurs”, whose motivation lies 
in the desire to borrow and put into practice business models in the domains in which they have 
experience (15% of the total), or the ones who are not content with their previous accomplishments 
(15). This result of the study denies the first hypothesis, namely the idea that potential 
entrepreneurs from the rural area have no motivation to start a business; consequently, hypothesis I1 
is rejected and the alternative hypothesis is accepted.  
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Fig. 1 Motivation of business initiative 
The intention of becoming an entrepreneur was measured by the question “Have you considered 
starting your own business or entering an existent business initiative?” 55% of the total answers 
answered affirmatively, 17% answered they have not thought about that so far, but they had this 
intention for the future. We have met persons who have tried and failed to start a business (8%) and 
20% of the total respondents have not thought about starting their own business.  
Fig. 2 Intentions of becoming entrepreneurs 
The activity domains to which business initiatives were directed are the following: 
Fig. 3 Activity domains for business initiatives 
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The investment preferences of rural population are directed to agriculture and livestock (30% of 
the subjects have manifested the preference for this domain), followed by services (17%) and 
commerce (15%). Tourism and IT are also well represented among potential entrepreneurs, being 
mostly preferred by men aged below 40, with secondary or higher education. 
From the very beginning it must be noted that, in comparison with the current structure of the 
rural business sector, there is an at least declarative diversification trend of the investment domains 
towards the service sector (which is weakly represented in the current structure of activity 
domains), health, education and commerce. This certifies the I2 hypothesis mentioned above.  
The research results show that rural residents perceive the following obstacles preventing 
business success: bureaucracy (51%), the lack of infrastructure (felt by 47% of the total number of 
subjects), followed equally by the lack of funds and the lack of information (41%), rural mentality 
and the limited market. It is interesting to note that most of the obstacles perceived by the subjects 
are of an external nature, in the sense that people cannot generally have a direct control over them. 
However, 14% of the subjects consider that the lack of personal courage or of business mentality 
prevent people in the rural regions from initiating certain entrepreneurial activities.  
 In the attempt to thoroughly explore the intrinsic psychological skills related to 
entrepreneurship as they are perceived by the rural population, we have sought for answers to the 
problem of what people be successful in life and particularly in business enterprises. The profile of 
the successful person is primarily defined by the access to financial resources and the desire to 
succeed. Along with these two qualities which are perceived as fundamental by rural population, a 
person must also be strong-willed and confident, intelligent and visionary in relation to the business 
they want to initiate. Finally, another ingredient of success is given by family support and by the 
relations with influential persons in the community. Generally, the rural population consider that in 
order to be successful, a person must have money, be competent and know exactly what they want 
to do in their activity, be perseverant and have the support of both influential people and of their 
own family. Thus, hypothesis I3 is accepted. 
The index value of each variable composing the entrepreneurial style (over an interval from 1 to 
5, where 1 means total openness towards entrepreneurship and 5 its total rejection) as resulted from 
the quantitative research of potential rural entrepreneurs is presented below. The values admitted by 
the subjects are to a certain extent different from the value profile of the ideal entrepreneur.    
Fig. 4 Entrepreneurial values 
3. Conclusion
The present research has led to a series of results which highlighted, among other aspects, the 
motivational factors related to entrepreneurial initiative. Thus, the most important arguments in 
favor of initiating new businesses are related to providing a decent living standard. Regarding the 
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increasing attraction of business environments for new business initiatives, the respondents 
indicated, in this order: agriculture, services, commerce and tourism.  
The three dimensions discussed above, namely motivation, opportunity and obstacles of 
entrepreneurial initiatives are factors which build the entrepreneurial profile as it is structured in the 
subjects’ representation. The values acknowledged by the subjects of the research are to a certain 
extent different from the value profile of the ideal entrepreneur. The fundamental values of the 
entrepreneurial type, such as acceptance and uncertainty control, risk taking or the acceptance of 
failure are rather cautiously shared by possible rural entrepreneurs.   
Starting from the defined objectives of the study regarding initiatives and opportunities in the 
rural environment the suggested hypotheses were either accepted or rejected, as follows:  
I1: Potential entrepreneurs from the rural areas have no motivation to start a business – rejected, 
the alternative hypothesis is accepted.  
I2: The structure of the business sector in the rural area has a diversity of investment domains– 
rejected, the alternative hypothesis is accepted.  
I3: The community, the prestige and the authority are the factors which prevent the success of 
rural entrepreneurs – accepted.  
The research data prove that there is a deficit of rural entrepreneurial culture and recommend an 
intensification of the efforts in terms of entrepreneurial education of the rural population.  
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